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Institutions Falter
boards & balance sheets
“Corporate reputations are under considerable 
attack, particularly in the financial sector. The 
research evidence points to an open and direct 
dialogue by CEOs. This is no time to hunker down 
and ignore the problem. Such an approach is 
costing shareholders value and the besieged CEOs 
their jobs”  – Oxford Metrica Chairman Dr Rory Knight

Firm Writedown & Loss US$bn Capital Raised US$bn

IKB Deutsche

Wachovia

-

Fortis

TOTAL 305.0 247.3

Source: Bloomberg, 18 June 2008

-
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CEO 
Peter Wuffli’s 
sudden departure 
signalled 
unsettled times 
ahead for the 
bank

As well as the balance sheets, the 

Boards of Directors have been hit 

hard.  In other sectors too, it is rare 

for an incumbent Chief Executive to 

retain his or her position amid such 

a reputation crisis.  The table on the 

right lists some prominent leadership 

casualties from the subprime crisis; 

-

vious table are represented.

The list is sobering and includes some 

of the most highly respected names in 

departures serve as a stark reminder 

-

tation and that of its leader.

Date Executive Position Firm

22-Feb-07

22-Feb-07

IKB Deutsche

co-President

30-Oct-07

4-Nov-07

Zoe Cruz co-President

3-Jan-08

Chairman

2-Jun-08 Wachovia Corp

2-Jun-08 Chairman

Fortis

-

-

-

-

“the developments at UBS and their impact on the reputation and share 

price of UBS” and his stated purpose was, “to set out a clear pro-

gramme for rebuilding UBS’s shareholder value and reputation”.

Exposures at UBS
Expanding Business & Risk
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-

The Value Impact

TM of zero indi-

“We shouldn’t fool ourselves.  We can’t pretend that there has been no reputational damage”.

-60

-50

-40

-30

-20

-10

0

03-
May

-07

03-
Jun-

07

03-
Jul-

07

03-Aug-07

03-Sep-07

03-Oct-07

03-Nov-07

03-Dec-07

03-Jan-08

03-Feb-08

03-Mar-08

03-Apr-08

03-May-08

03-Jun-08

03-Jul-08

Va
lu

e 
Re

ac
tio

nTM
 (%

)

-90 

-80 

-70 

-60 

-50 

-40 

-30 

-20 

-10 

0
US

$ 
bi

lli
on

s



OXFORD METRICA PRESS. REPUTATION REVIEW VOLUME 1 NUMBER 2 SUMMER 2008 PAGE 4

AIG Accounting
clarity in communication crucial

-

-

-

-

“We are determined to see this company take steps to prevent further 

-

On 15th June, CEO 
Martin Sullivan 
resigned after 36 
years at the firm
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The Value Impact
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Selected Reputation Events
Second Quarter 2008

Date Company Event Detail

business practices

performance

4-Apr-08

4-Apr-08

4-Apr-08

7-Apr-08 ev3

8-Apr-08 Boston Beer Co product

3M Co

24-Apr-08 business practices

28-Apr-08 Acces Co

business practices

performance

Ineos

business practices

product

service disruption

Tata Motors

service disruption

2-Jun-08 service disruption

3-Jun-08

3-Jun-08

Foster’s

assets

performance

information
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Date Company Event Detail

20-Jun-08

24-Jun-08 Futuris Corp performance

business practices

27-Jun-08

30-Jun-08 performance

End notes

France
2% Finland

2%Sweden
5%

Switzerland
5%

Netherlands
5%

India
5%

UK
5%

USA
45%

Japan
7%Germany

7%

Australia
7%

Canada
5%

service disruption
7%

business practices
12% lawsuit

15%

CEO issue
17%

fires/ spills/ leaks
22%

accounting
12%

performance
10%

product
5%

Consumer Staples
5%

Materials
10%

Energy
15%

Industrials
22%

Financials
29%

Information Technology
10%

Consumer Discretionary
5%

Health Care
2%

Telecom Services
2%

By event type…

By parent country…

By sector…



OXFORD METRICA PRESS. REPUTATION REVIEW VOLUME 1 NUMBER 2 SUMMER 2008 PAGE 8

Op Ed
Peter Hirsch
Partner and Global Affairs Director at Porter Novelli

Legal notes
The Reputation 
Review does 
not constitute 
investment advice. 
The review is 
presented for 
informational 
purposes only 
and the accuracy 
of data is not 
guaranteed.

Reputation Review 

-

-

of the impact of corporate reputation on 

their corporation’s reputation as a means 

Subscription

subscription

4 issues per annum

How to subscribe

Online

-

-

of the cocoa butter used in some of its choco-

-

-

in other industries procedure their share of 



www.oxfordmetrica.com

About Oxford Metrica

Oxford Metrica provides clients with tailored business analysis and counsel, designed 
and delivered to enhance the client’s commercial success. Our approach is driven by 
commercial relevance and based on rigorous independent research. Evidence-based 
intelligence informs all our work.
 
Our proprietary databases, research methods and worldwide network of expertise is 
placed at the disposal of our clients in the services we provide. We support Chief Com-
munications Officers concerned with corporate reputation.  Our service is founded on 
pioneering research in reputation and our unique database of thousands of reputation 
events over thirty years. 

Reputation Review is published annually by Oxford Metrica Press on developments in 
corporate reputation. It provides a useful overview of reputation events with commentary 
from leaders in the field.


